E: arrainey3@gmail.com
C:630.544.7988
LinkedIn: linkedin.com/in/alisonbakun/

Design Portfolio: bakundesignstudio.com

Alison Bakun

Brand &

Creative
Executive

[ started in design, not to make things
look pretty, but to make people feel
something. That instinct has driven
everything since.

Over the past decade I've led brand
and marketing across both sides of the
table; consumer businesses where the
product has to earn love on a shelf or

a screen, and enterprise environments
where the brand has to earn trust in

a boardroom. I know how both work,
and I know how to build the thing that
serves them both.

I've taken a beloved consumer brand
into Oprah’s Favorite Things. I've
shaped $1.4B in influenced pipeline for
a global consultancy. The through-line
is the same: sharp positioning, creative
that performs, and teams that know
why the work matters.

Brand & Creative Leadership

Brand strategy, positioning & narrative
Identity systems & visual language -
Creative direction - Experiential &
brand activation

Growth & Commercial Marketing

GTM strategy - ABM - Sales enablement -
Pipeline influence - B2B & SaaS marketing -
Performance marketing

Shopper & Channel Marketing
Path-to-purchase strategy - In-store displays
& fixtures - Retail campaign execution -
Packaging & shelf presence - Omnichannel
GTM - DTC & wholesale

Team & Org Building

Marketing org builds - Cross-functional
leadership - Budget ownership - Agency
& vendor management

Director of Brand, Marketing & Content | RGP (Nasdaq: RGP)

April 2023 - Present

RGP is a publicly traded global consultancy. | came in pre-acquisition to help them figure
out who they were becoming, and make sure the market knew it.

* Led global brand transformation and integration across parent and subsidiary entities;
partnering with the CMO and executive leadership on positioning, SaaS partnership strategy,
and cross-functional GTM alignment.

* Drove $98.6M in tagged opportunities, $16.9M in closed-won revenue, and $1.4B in
influenced pipeline through integrated campaign execution, sales enablement, and
account-based marketing.

* Spearheaded ABM strategy across strategic enterprise accounts including Google, Amazon,
)&J, Pfizer, and Gilead—shaping cross-sell and upsell programs, refining value propositions,
and elevating executive engagement.

* Oversaw global creative strategy, content, and campaign execution across digital, intranet,
and experiential channels.

Independent Brand & Marketing Consultant
July 2022 — May 2023

Partnered with growth-stage consumer, Saa$, and B2B companies to define brand strategy
while directing full-spectrum creative execution across channels.

Creative Director | Cadence Inc.

July — November, 2022

Owned creative direction and brand strategy for a national experiential agency serving
top consumer brands including Cracker Barrel, PepsiCo, Mercedes-Benz, and |/im Beam,

aligning execution with business development to accelerate enterprise growth.

Director of Marketing (functioned as CMO; reported to CEO) | Peepers
December 2020 - July 2022

Peepers is a ~$36M omnichannel consumer brand. | joined a member of the senior leadership
team and built the marketing function from scratch—strategy, team, process, budget, all of it.

¢ Built and scaled the marketing organization end-to-end, establishing operating rhythms, team
structure, and cross-functional alignment across DTC, wholesale, product, and sales.

* Conceived and designed a wholesale retail display now placed in Barnes & Noble, Whole Foods,
Fresh Thyme, airports, and independent gift retailers nationwide—doubling display-driven sales
within three months and creating a retail presence that continues to perform in market today.

* |dentified a conversion gap in product presentation and built a photography system from scratch;
end-to-end creative direction, cross-functional process, and a repeatable content production
standard that the brand still runs on today, continuing to drive measurable increases in digital sales
long after my tenure.

* Drove integrated omnichannel GTM execution across DTC and wholesale—synchronized
product launches, retail enablement, and performance marketing — including sustained
presence in Oprah’s Favorite Things.

* Managed a $700K budget tied directly to revenue growth and brand expansion, reporting to
the CEO on brand positioning and long-term strategy.

Associate Creative Director ES99

Currently Impact Networking

Chicago, IL. July 2019 - December 2020

ES99 was a brand and integrated marketing agency. | led creative and brand development
for mid-sized B2B and consumer clients across tech, financial services, and professional
industries—building identity systems, visual languages, and campaign work that held
together across channels.

Directed a team of designers while staying hands-on in concept development and
execution, as the agency evolved from pure brand consultancy into a full-service
marketing partner.

Associate Creative Director Aisle Rocket Studios

Chicago, IL. December, 2014 - July, 2019

Joined as Art Director and earned two promotions to Associate Creative Director; leading
shopper marketing, design, and brand activation for Fortune 500 clients including JennAir,
Kenmore, and KitchenAid.

Owned the full path-to-purchase: in-store displays and fixtures, retail campaign materials,
packaging, shelf presence, and brand showroom environments across big box and
specialty retail. Directed photography and video production in partnership with

product and sales teams, shaping the visual systems and experiential storytelling

behind award-winning work, including the Chicago World of Whirlpool.

Digital Designer ULTA Beauty
Bolingbrook, IL. August - December 2014

Graphic Designer Assurance Agency
Schaumburg, IL. October 2012 - August, 2014



